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lid not tare 

iny others. But our 

ruined 

Office 


Sections 
have collapsed 

in the center of the house 
s wide open to the sky and the 
rains we dread. A little two room, 
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Dey~fation 


ding fob in Jamaica 


’ house outside in the vard, 
herein | siored supplies of litera 
especially credit union 
ationery + a twisted wreck flat 
m its face on the ground. Thous- 
my printed pamphlets with 
my wet and now smooched name 
Ome title cover are flying all over 
Kingston and perhaps out to sea, 


ture and 


ands ot 


costly loss in materials but th 


cheapest and fastest advertising 
| have ever gotten 
My co-op car, an aging. but still 
ound-of-wind 1946 Plymouth, 
which for years, as you may recall 
from my newsletter THE JAMAI- 
CAN COOPERATOR, has carried 
road teams and myself all over 
this island to reach the people in 


our many co-op societies, Was 
crumped like an egg shell when a 
heavy garage roof caved in on it 
It was rather a shock to discover 
vesterday for the first time that 
my car insurance policy does not 
That car 
about $2,000. It’s great to be 


over hurricanes cost 

a bicycle again, first time 

1947. In other 

social action work of years is now 
a complete standstill 

Hence in the 


cooperative and 


words, our 


recovery of this 
SOC ial 
tion setup which has been 
to servi Jamaica and other Car- 
ibbean isles for the past ten years 
| could use about $10,000 and 

ry soon. If, in the kindess of 
vour heart you can help me, the 
best way is by bank check or 
postal money order made out to 
my name personally. No matter 
how slight the contribution, I can 
May God bless you richly 
for your charity to me 


A Bawling Batch of Citizens 
A YOUNG MACHINIST went to the 
hospital to see his new-born son 
Looking through the glass front of 
the nursery, he asked the nurse in 
charge why his son 


ise it 


as well as all 
the rest of the newly-arrived citi- 
“Well,” re- 
plied the nurse, “if you were only a 


zens—were bawling so. 
few hours old, had no clothes and 
no money, were out of a job and 
owed $1,700 as your part of the 
Federal debt 
a howl, too?” 


wouldn't you put up 
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ECENTLY A CITY PAPER carried 
banner headlines about a 
“City Finance 
Office Misused, Is Charge t 
Public Pays Much of Help for Pri 
vate Loan Business.” The article 
went on to tell about the “private 


small loan business” with “taxpay- 


credit union 


ers paying for much of the clerical 
services”, which drew 
cism” from. city 


“sharp criti 
commissioners 
The credit union was characterized 
as a “stock organization which pro- 
vides loans to members and invests 
surplus capital in securities.”” The 
unknowing reader might easily get 
the impression that the credit un- 
ion is a leech on the public purse, 
and a clever little setup to provide 
gain for a small group of people. 
Credit unions in that city have not 
made the headway in industry they 
should have, and this unfavorable 
publicity is not going to help mat- 
ters 

Here is a prime example of the 
urgent need for good public rela- 
tions. The credit union was actually 
incidental to the matter under in- 
vestigation in this case, but with- 
out warning the credit union was 
thrown into the limelight and pre 
sented to the public very unfavor- 
ably. No doubt this credit union 
has helped its members to a higher 
standard of living, saved them 
heartache as well as money, and 
has done a real service to the com- 
munity 

But the editor of that paper, the 
officials in that public 
the city commissioners did not 
know this. Had they been well ac- 
quainted with the fundamental pur- 


office, and 


poses of credit unions, with the way 
they operate, and with the good 
they do, this might have been a 
very different story. As it is, no 
one can tell the extent 
done 


of the harm 


A Real Need 


From a purely selfish point of 
view, credit unions are in real need 
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PROGRAM 
PAYS DIVIDENDS 


It's doing an important job for you every day 


of the POP Program. We cannot 
afford to neglect our public rela- 
tions if we’re to continue operating 
This is no pious platitude—it’s a 
hard headed fact: never were we in 
greater danger. It’s obvious that as 
credit unions increase in number 
and in size, their enemies will mul- 
tiply. When credit unions 
“peanuts” and no real competition 
to other lenders, few people both- 
ered to oppose them 

Now we're becoming an import- 
ant factor in the economy. We're 
real competition to other lenders in 
many places. Our ideals of brother- 
hood, of self help, and of faith in 
the ability of men to manage their 
own affairs are bitterly hated by 
those who believe they have a right 
to exploit, and to control the lives 
of others, 

We know this, but we'd all prefer 
to forget 


were 


these unpleasant facts. 
Today, in these times of smear cam- 
paigns, guilt by association and 
public name calling, we see all 
around us examples of how swiftly, 
how surely good reputations can be 
ruined by irresponsible and undoc- 
umented charges 

We are in an era of insecurity 
and fear, and it takes very little to 
shake the confidence of people in 
the integrity of a man, or an or- 
ganization. What has happened to 
others can happen to us. Yet the 
answer does not lie in taking cove 
in a cowardly and mistaken notion 


? oO & means 


Public Relations 
Organization 
Publicity 


Invest in the POP fund! 


that by keeping still we can “stay 
out of trouble.” 

The answer is a full scale, con- 
tinuous public relations program 
that will help credit unions improve 
their services, build the highest 
caliber leadership among credit un- 
ion people, and convince our nation- 
al leaders and the general public 
of the unquestioned value of credit 
unions to our way of life. 

This is the job the POP Program 
has been set up to do; this is the 
job it is doing increasingly every 
day, for your benefit and the benefit 
of every other credit union member. 
To provide the necessary funds for 
these public relations activities, 
each credit union is asked to invest 
a minimum of $10 yearly in the 
POP Program. 

The sum of $10 is a modest 
amount. It won’t buy much in to- 
day’s market, but the $10 invest- 
ments of thousands of credit unions 
together will provide the 
funds to give all of us the publicity 
materials, and the public relations 
help we need. 

Just how will your investment in 
the POP Fund be used? What will 
it buy? Here’s a brief outline of the 
services now being provided by the 
POP Program: 

POP PROGRAM SERVICES 

CREDIT UNION DAY: The 
first, and still the basic public re- 
lations effort of the POP Program 
is the international observance of 
Credit Union Day. Purpose of this 
annual celebration on the third 
Thursday of October is the promo 


added 


tion of the credit union movement 
The POP Program plans, prepare 
and distributes materials to help 
credit unions, chapters and leagues 
celebrate Credit Union Day, such 
as the Credit Union Day Publicity 
Kit and the poster. 

FILENE HOUSE DEDICA- 
TION: First big public relations 
job tackled by the POP Program 
was the dedication of Filene House, 
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ornerstone laid by the 
nited States. The 
and carried out 
rogram, along with 
radi and ne vspapel 

Dilicity 
MANAGEMENT GOOD WILI 
S: All credit unions are 
series of eight 
benefits of credit 
be used by the 
their own efforts 
tions with employers 
ssages were written, 
tributed through the 
Each letter deals 


1a different subject 


Program 
there's 
on the 


value of credit unions 


democratic life: one on how cre 
inions improve employee rela- 
one on the good influence of 


credit union In the community 
credit 
work together: 


t rates on credit un 


Others ,deal with the way 
nions and banks 
interes 

oans how 

the way 


general; and the 


credit 


inions pro- 
thrift; credit unions 
jusiness I! 
union yiev ‘ i ry con- 
credit 
POP Prog developed thi 
ind is printing and distribu 
these mes 
all ¢ it unlons 
POP BULLETIN: The first issue 
the POP Bu 


red 


RAIFFEISEN 


mailed to 


rhis bulletin told about the Hamil- 
ton, Ontario Chapter’s weekly news- 
paper column on credit unions, and 
suggestions on how other 
chapters could get such a regular 
credit union column in their local 
papers. The POP Program will use 
such a Bulletin to pass along good 
public relations ideas from time to 
time 

VOICE OF 
request, the 


ave 


AMERICA: Upon 
POP Program pre- 
pared a script for radio broadcast 
to Germany over the Voice of 
America, telling about the develop- 
ment of the credit union movement 
in North America. 

MIRACLE OF CUNA: This col- 
orful brochure giving a_ picture 
story of the organized credit union 
movement went to all credit unions. 
The POP Program, working 
through the leagues, distributed it 
to members of the U. S. Congress, 
and other influential persons. The 
POP Program prepared covering 
letters for the leagues, forwarded 
lists of congressmen and their ad- 
dresses, with the required number 
ot coples 

MEMORIAL VOLUME GIVEN 
TO PRESIDENT Through the 
POP Program letters of apprecia- 
tion for the cornerstone laying of 
Filene House from the state and 
proving ial leagues were bound into 


a handsome volume and presented 


DESJARDINS 


to the President at the White 
House. Good newspaper publicity 
for credit unions resulted from the 
news releases and photos of the 
event@iistributed by the POP Pro- 
gram 
PICTURE LIBRARY: We have 
on file at Filene House a number of 
pictures credit union people can 
borrow for use in arranging credit 
union displays, for publications, 
etc. These include rare historical 
credit union pictures, actual photos 
of operations of CUNA, CUNA 
Mutual and CUNA Supply, ete. You 
are invited to borrow from this 
file, and to contribute photos to it. 
DISPLAYS: Through the POP 
Program, displays are arranged at 
annual meetings of CUNA, to pro- 
vide inspiration and information 
for national atten- 
dance 
EXCHANGE SERVICES: The 
POP Program acts as a medium of 
exchange, and fills an increasing 
number of individual requests for 
help in public relations jobs. For 
example, credit union people send 
us their radio scripts, study out- 
lines, etc., and we forward them to 
other people who write us for that 
type of information. You are in- 
vited to contribute your successful 
publicity tools to this common pool. 
WORK IN PROGRESS: Other 
Continued on Page 22 


directors in 


been given much, 7 too shall give.” 


Main a 


FILENE 


His idealism moved him to evolve credit union 
idea over 100 years ago in Germany, and to He brought credit unions to North America; 
organized first at Levis, Quebec, in 1900 


He gave $1,000,000 to get credit union move- 


sacrifice rest of his life to spreading it ment started; now it's up te us to carry on 


Iuvest in the POP Program — Share Your Slessings! 
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G. V. Markey 


THI ANNUAI MEETING ot 
the Credit Union National 
Association held in Min- 
neapolis, Minnesota, last May, one 
dealt 


he subject of iguidation 


committee reports 
report, as well as the com- 
ments made from the floor, was 
rather disturbing, not so much be 
cause of the liquidations them 
selves but rather the trend of the 
thinking raised by them. This is 
a subject about which most of u 
little, 
each time I stop to reflect on the 


know altoyvether too 


matter there an urge to probe 


deeper into the 


necessity for li 


quidations and write down sor 
of the things we know and hav 
learned about them i! the last 

iarter of a century, in the hops 
such information will be helpful 
to others who, like us, are ever 
seeking better answers to this and 
other vital questions. As long a 


we are human and credit unions 





( \ Markey, Building and Loan—Credit 
Inion Supervisor for the State of Minnesota 
was engaged in the banking business from 1909 
t 22. He joined the Minnesota state banking 
department as an examiner in January 1922 
hortly thereafter he became interested in 
mutual corporations and was frequently called 

n to examine building and loan associations 
anu later credit unions 

From 1955 to 1945 he devoted full time to 
examining these institutions. Since 1945 he has 
served im his present capacity as supervisor 
In 1939 he helped write the savings, building 
and loan Code and has given much thought 
snd study to improving accounting methods 
and to legislation. He wrote the present pro 
visions of Minnesota statutes authorizing credit 
unions to insure the lives of members to the 
extent of their share accounts and worked for 
its enactment into law 

Mr. Markey is also Secretary-Treasurer of 
the National Association of State Savings 
Building and Loan Supervisors, having been 
re-elected annually since 1948 
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THE PROBLEM 
OF LIQUIDATIONS 


are run by human beings, thers 
will be liquidations. We must then 
confront ourselves with the facts 
and undertake to map a course of 
action that will provide the most 
protection to credit union mem 
bers against loss and unnecessary 
expense when liquidation does 
come. The future course of the 
credit union movement would bs 
materially changed or hampered 
by hasty or unwise choices of pre- 
ventive action in this important 
matter 


Twenty-Six Years of Experience 


As a basis for this discussion let 
me review for you a bit of credit 
union history in Minnesota. Cre- 
dit unions were first authorized by 
the Minnesota Legislature on 
April 13, 1925, and shortly there 
after Thomas W. Doig organized 
the first credit union. During the 
intervening 26 years, 500 charters 
have been issued. Of this number 
286, with combined assets of over 

7,700,000, are still operating 
‘hree credit unions have been 
consolidated with another credit 
union, 13 are in the process of 
liquidating and 198 have been 
completely liquidated. All but 9 
of these completed liquidations 
not only paid creditors in full, but 
returned to their shareholders 
100°, or more on the dollar. One 
paid as high as 348°,. The average 
is about 103.85°°. What is most im- 
portant about this record is the 
fact that the total dollar loss to 
shareholders in these nine which 
failed to pay 100°. was only $1,- 
850.40. To make the picture more 
realistic we should add that the 
greater portion of this loss, or $1,- 
487.06, resulted from a defalcation, 
which reduces the total dollar loss 
in the other eight to $363.34 

This is not just a choice bit ot 
experience to flatter our vanity. It 
is well to keep in mind that this 
represents the experiences of 26 
years of operation, during a period 
of development when operation 
were not always as well defined as 
they are today. The business was 
new and run by inexperienced 
operators. There were many les- 


ons to be | 


arned, and learned t 
hard way, but the driving spirit 
that pervades this movement 
not one to falter or hesitate be 
With this ex- 


it Is reason 


cause of adversity 
perience behind us, 
able to assume the record will im- 
prove and be much better as the 
vears go by 


Reasons for Liquidation 


At the time of each 


a special effort was ma 


1g iidation 
e to deter- 


| 
i 
d 
) 
] 


mine the reason for liquidation 
and a complete record has been 
carefully maintained. This record 
provides us with some very inter 
esting and useful information. The 
reasons for these liquidations are 
cataloged as follows 

No. of Percent 


Credit tage 
Unions 


By far the 
liquidations were the result of a 


greater number of 


“lack of interest.” This category 
comprises 64.65°, of the total 
Such a classification, however, i 
more or less a catch-all, with many 
and diversified definitions. It in 
cludes where ti 
members, shortly after the initial 
organization, or at a later date, let 
the fires of enthusiasm die out 
completely, giving little or no 
thought to the present or futur 


those 


cases 


need for the credit union. In a few 
rare cases the members of a suc- 
cessfully operating credit union 
just decided the credit union had 
served its purpose and they had no 
desire to exert themselves or carry 
on any longer, so voted to liquidate 
and go out of business 


Lack of Leadership 

Then there are those cases where 
officers and directors apparently 
were elected to office only because 
no one else would take the job or 
they acquiesced, and accepted the 
office as a mere boon to their pride 
without consideration for or with 
no intention of assuming the re 
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sponsibility entrusted to them by reserves and fidelity bond cover- credit union than it is to organize 
their fellow members age, are the best precautions three poor ones 

In this classification, too, are agains this evil. Only one liquida- , oe 
the victims of that disease so ably tion is charged to this sour . Keeping Liquidation Costs Down 

diagnosed by Jack Dublin, Re : hos This article would not be com- 

onal Representative, Holding Losses to a Minimum plete without saying something 

Credit Unions, as “one- Pe rhaps Minnesota has been about what we consider to be one 

’ where almo otal de- fortunate, but we are not willing of the prime factors in accomplish- 

to settle for hat explanation ing liquidation with a minimum of 

While we are duly proud of the expense and loss. How has this 

chieved, we are not par- record been achieved? We believe 

‘ly proud of the number of the first and most conclusive 

idations. The mortality ratio answer is the method by which 

ry high, almost two out of liquidation is carried out. We do 

39.6 to be exact That is it the “credit union way”, not by 

») many casualties. Needless receivership, which is always ex- 


In this category in- 
treating them separately 
the war, however, there supervision and the Min- pensive, but by a committee of 
doubtedly some liquidation nesota League of Credit Unions three members of the credit union. 

orking together in an effort Usually the members elected to 
o something about this for the this committee are the present of- 
» turnover in em- by being more careful with ficers or others equally interested 
ific. and this did new organizations. We believe it in seeing that the affairs of the 
better to organize one good credit union are wound up satis- 


ild hardly have beet 


ome industries plant 


a favorable at 


vnich to operate a cre- 





ratio ot t 


The second largest 
1s 
pe 


cen pees . TO STRENGTHEN CREDIT UNIONS, to en- 


a common bond 


penny teers Why CREDIT UNION DAY? 


or association, the group courage fellowship among members, and increase 
ittered 1 





their understanding of the credit union idea. 


rO BUILD CHAPTERS and help them get more 
active participation from the credit unions. 


ere Was not 
personnel to c: \ ¢ 
r the first rough places . TO INVIGORATE LEAGUES, to encourage affili- 
n the road to suc ; — : 
ovenniuers ation and appreciation of league benefits. 
iate preparatio 


sealed the do 


rO WIN SUPPORT FOR CREDIT UNIONS 
among people of influence—legislators, churchmen, 


employers, journalists, educators, labor leaders, etc. 


sened ervision 
placed in = sen M . see . TO SPREAD THE CREDIT UNION IDEA to 
! idge and solicitor t sm 
organization, not more of the general public by good local and national 
ns That 
professionals publicity. 

Credit 
i, the Le: 


October 18 is Credit Union Day! 


and mn ibsol 


frequent examin: 
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factorily. This committee of three 
liquidates the credit union under 
the supervision of the Department. 
Frequent reports are required to 
keep supervision informed as to 
the progress being made and the 
current condition of the credit 
union. No withdrawals of shares 
or payment of liquidation divi- 
dends are permitted without prior 
approval of the Department. Under 
these conditions expenses of liqui- 
com- 


dations are only such as the 


mittee or supervision consider 
This is a very import 
ant item, because receiverships are 
traditionally expensive, and ex- 
can easily consume the 


necessary. 


‘penses 
greater portion of the assets, caus- 
ing loss to the members. This is 
particularly true with respect to 
small credit unions. If any group 
can be trusted to operate a credit 
union in the first instance, why not 
permit them.to liquidate it? If the 
members of a credit union can 
carry on the process of liquidation 
themselves, for their own benefit, 
they will not 
expense. That is why we say, “we 
do it the credit union way” 


create unnecessary 


Statutory Provisions 


Instead of attempting to des- 
cribe the procedure at greater 
length, perhaps it would be better 
to quote the provisions of 
statutes relating to liquidation. 
“52.20-—Voluntary Dissolution 
sion 1. A credit union 
may be voluntarily liquidated 
after two-thirds of the members 
present and entitled to vote shall 
have voted 


our 


Subdii 


liquidation at a 
called by a ma- 
board of directors 


such 
special meeting 
ority of the 
for that 


purpose, ipon 


bf 


_ 
~ 
~.* 


: 


Wy . 
a 


“ <«. 


14 days’ 


mailed written notice to each mem- 
ber at his last known address 
clearly stating the purpose of the 
special meeting, or at any regular 
meeting after like notice of the 
purpose has been given. By a 
majority vote of the members pre- 
sent and entitled to vote at the 
meeting, a committee of three 
members shall be elected to liqui- 
date the credit union 
Vacancies in this 
shall be filled by the remaining 
members of the committee, acting 
jointly with the board of directors 
serving at the time of the vote for 
liquidation, or by and with the 
approval of any ten or more share- 
holders. In remaining 
members of the committee or a ma 
jority of said board of directors 
shall notify the commissioner of 
banks that a vacancy cannot be 
filled in the manner therein pro 
vided, the commissioner shall have 
authority to fill the vacancy fron 
the membership of the credit 
union as it existed at the time of 
the vote for liquidation 
Subdivision 2. Immediately after 
this meeting and before the com 
mittee shall proceed with the 
liquidation, the officers of the 
credit union shall file with the 
commissioner of banks a certified 
copy of the minutes of this meet- 
ing, a written statement outlining 
the plan of liquidation, 
verified statement, in 
signed by a majority of the of 
ficers, consenting to this liquida- 
tion containing the 
addresses of all officers 
rectors of the credit 
the commissioner of 


committee 


case the 


and a 
writing, 


names and 
and di- 
union. After 
banks shall, 
by proper examination, determine 
that the credit 


BY 


union is solvent, 


A summer class from the School for Workers at the University of Wisconsin visit Filene House to 
observe the functions of the International Credit Union Headquarters, and to hear a lecture on the 


development of the credit union movement by J 
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Orrin Shipe, a member of the Cuna staff 


he shall issue a certificate of 
approval of the liquidation, which 
certificate shall be filed with the 
deeds in the county 
where the credit union is located 
From and after this special meet- 
ing the credit union 
except for purposes of 
liquidation. Before commencing 
the liquidation the committee shall 
and file with the 
missioner of banks a bond running 
to the State of Minnesota for the 
benefit of the members and cre 
ditors of the credit union in such 
amount and with such sureties and 
in such form as shall be approved 
by the commissioner of banks, 
conditioned for the faithful per- 
formance of all duties of its trust. 

Subdivision 3. Upon filing this 
certificate with the register of 
deeds, the credit union shall be 
deemed dissolved and its « orporate 
terminated except for 
the purpose of discharging its 
debts, collecting and distributing 
its assets, and doing all other acts 
required in order to liquidate. The 
credit union shall have a corporate 
existence and 


register ol 


cease to do 


business 


execute com- 


existence 


may sue and be 
sued. 

Subdivision 4. If 
ion shall not be 
dated and its 
within three after the 
pecial meeting of the members, 
the commissioner of banks may 
take books, 
records and assets and proceed to 
complete liquidation 


the credit un- 
completely liqui- 
discharged 


assets 


years 


possession of the 


Subdivision 5. Funds represent- 
ing unclaimed dividends in liqui- 
dation in the hands of the liqui- 
dating committee or the commis- 
sioner of banks for six months 
after date of final dividend, shall 
be deposited with the state treas- 
who shall, within year 
thereafter, pay over the money so 
held by him to the 
spectively entitled 

being furnished 


urer, one 
persons re 
thereto upon 
Satistactory evi- 
dence of their right to the same, 
and at the end of that year the 
treasurer shall credit all 
residue of the deposit to the gen- 
eral revenue fund. 
Subdivision 6. 


state 


Upon completion 
of the liquidation by the liquidat- 
ing committee, it shall file with 
the commissioner of banks a veri- 
fied statement in writing signed by 
the members of the committee stat 
ing that all debts of the credit 
union, including have 
been paid, except unclaimed divi- 


deposits 


dends, and if any such, the amount 
thereof, the names of the persons 


entitled thereto, with their last 
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known addresses, and all books tiny. Another is the continuing retain a more adequate undivided 
and papers of the credit union faith in their fellow man. Faith earnings account. Keep the treas- 
shall thereupon be deposited with that he will live honestly, labor urer and all active officers and 
the commissioner of banks.” honestly and treat others honestly. employees adequately bonded for 
Originally the law required the When honesty and Christian faithful performance 
affirmative vote of four-fifths of brotherhood prevail, there will be 4. Liquidate credit unions the 
1 the members of a credit union little or no loss in credit union credit union way, thereby reducing 
liquidation. It did not take liquidations expenses and preserving the assets 
ver that when the fo sum up, there are a few for the benefit of the members 
ose interest in the ven things that could be done to im- To obtain the tull benefit of 
extent that liquidation prove the present situation these suggestions would = un- 
it is practically im 1. Exercise more care in organi- doubtedly require amendments to 
anv considerable ng good, healthy credit unions existing statutes in some in- 
a meeting. As ex © reasonably sure of success be- stances, but for a cause so just and 
iltipiled it became n lo taking the final step so important to the industry, th 
apparent that the isi ipon better operations, should not be too d ‘ 
of the members ot " better and wre sympathetic su- Minnesota has done others can do, 
inion forced to liquidate ervision provided they employ a_ similar 
be served by making pos : sul loss reserves or technique 
a procedure that would per 
minority to vé | 
{ rat, as the rocess OT ad 
“uation same | CUNA Presidents Comment 


nave 


~m |On the POP PROGRAM 


MARION GREGORY; President, CUNA: 





“This job of building the credit union move- 
ment can be accelerated by a concentrated public 
relations program. Unless we do point out to the 
general public that credit unions are on the job 
giving much needed service to people, we are 
surely doomed to failure. ... We cannot hope to 
take our place as a great movement and we can- 
not Maintain our position as a yvreat movement 
unless we let the people in our individual com- 
munities and the general public know what we 
are doing, how we benefit the community; what 
ur purpose . and what we are trving to ac 
complish.”’ 


JOHN EIDAM; Past President, CUNA: 


connection with the public relations pro- 
t is highly important that we exert every 
‘ividend oO » acquaint our congressmen and our sena- 
the simple fact of what a credit union 
Conclusion and what it does for the people of this country 


the experience We will find sympathetic feeling on the part of 





to credit union the members of the House of Representatives and 

held the Senate if they have a real understanding ot 
t credit vhat a credit union is and are not told about it 
considet ‘ last moment, just before some measure 
is presented for consideration. We should tell oun 
representative in Congress long before that what 


this most ve have accomplished for the thousands and even 
millions of people in this. country 


GURDEN P. FARR; Past President, CUNA: 


“This POP Program is one of the finest things 
that the movement has ever developed. We have 
never hit upon an era in the credit union move- 
ment when we need to carry on public relations 
as much as we have to do at the present time and 
in the future.” 
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Richard Gregory, Marion and Mrs 


HE MEETING WILL PLEASE 
come to order,” said Mar- 
ion Gregory quietly, and 
the presidential gavel, 
the other members of the CUNA 
Executive Committee settled back 
into their chairs for their morning 
session at the August Quarterly 
Meeting 

In the back of the room, Joe De- 
Ramus, Managing Director of the 
Illinois Credit Union League turned 
to his neighbor and whispered, 
“That fellow has bringing 
something to order as long as I’ve 
known him . if it isn’t one thing, 
it’s another!” 

At the end of the meeting, with 
very little urging, Joe 
“Even way back in '35 and ’36,” he 
“people were talking about 
Marion Gregory and all he was do- 
ng for credit unions. WHO IS 
THIS GUY? I kept asking. I ex- 
pect to see some kind of creature 
with a dozen hands and a motor! 
Instead, he. looked like a mere 
youngster—and now here he is, 
leading us all.” Joe grinned. “That 
Marion,” he said finally, “he just 
sort of grows on you.” 


with a tap ot 


been 


went on. 


said, 


Marion Gregory has been “grow 
ing” on a lot of people for a long 
time. As the eighth President of 
the Credit Union National Associa- 
tion, he has 18 years of solid credit 
union experience behind him—as a 
Treasurer, League Director, Chap- 
ter President, National Director, 
CUNA Supply Director, and Presi- 
dent of the Illinois Credit Union 
League. At 44, he lost none of the 
spirit which has made his name 
synonymous with “credit unions” 
all over Illinois. To the 2,600 mem- 
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WHO IS 
MARION 
GREGORY ? 


Gregory 


bers of the Arrow S. Credit Union 
in East St. Louis, he is both friend 
and advisor; and to thousands of 
other credit union 
representative of what hard work 
and a true spirit of cooperation can 
do. As Joe DeRamus would say, 
“Marion Gregory's goals are high 
but he has both feet planted firmly 
on the ground.” 

In 1935, when the Arrow 8. Cre- 
dit Union was first organized, “M 
F. Gregory” was just another name 
on the Swift & Company employ- 
ment rolls. He had been working 
since his graduation from high 
school, first as an office boy and 
later as a clerk, and was most con- 
cerned about making a living for 
himself and his wife, Wilma, the 
girl who had been his best rooter 
when he played on the Baptist 
church basketball team. He was 
just an “ordinary guy,” and knew 
nothing about credit unions when 
he suddenly became a Treasurer 
“I was all thumbs and didn’t know 
a debit from a credit,” he says 
frankly, but he learned by sitting 
up nights with his books. Later, he 
booklet, “A 
Credit Union Treasurers,” 


people, he is 


Guide {tor 
to help 
other newcomers avoid the trial and 
error period 

During the next ten years, Mar- 
ion’s enthusiasm for credit unions 
grew and was so contagious that 
98°, of the Swift & Company em- 
ployees became members of the Ar- 
row S. Credit Union. At the same 
time, he talked “credit unions” ev- 
erywhere he went, and by 1945, had 
organized 57 new credit unions in 
his own area, Today, there are 30 
more “Marion Gregory” credit un- 


wrote a 


ions in operation, and his job at 
Swift & Company is three-fold: he 
is still Treasurer-Manager of the 
Arrow S., is also Employment Su- 
pervisor, with the duties of Divi- 
sion Superintendent, and manages 
the company cafeterias. He accom- 
plishes all this by getting up at 
5:45 every morning, and considers 
himself fortunate when he has six 
hours of sleep. 

Standing behind Marion in all ot 
his work are pretty Mrs. 
Richard, 
hopes to be an accountant someday 
“Marion spends all of his spare 
time on credit unions, and when he 
isn’t working, he’s thinking about 
them,” says Mrs. G. Somewhere, 
however, he has found 
hours to build a Rathskeller in his 
basement (complete to asphalt floor 
and pictures of credit union leaders 


Gregory 


and son aged 14, who 


enough 


on the walls), as well as a barbeque 
pit in the backyard. There he cooks 
steaks for friends, and has made 
sure the grass will be kept cut by 
giving Dick a power lawn mowe1 
for Christmas. He keeps up with 
local and national affairs with news 
papers and several carefully select- 
ed magazines, and bowls, golfs, and 
swims—when he finds time 

Marion feels that his credit un 
ion experience has been of great 
help in his advancement at Swift 
& Company; and although he now 
has an office staff of five in the 
Arrow 8S. Credit Union, he tries to 
keep as much personal contact with 
the members as possible. He claims 
that his department “runs just as 
well when I’m away from it as when 
I'm there,” and undoubtedly it does 

when Marion Gregory organizes 
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+} 
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knowledge 


ambition 
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rignt, 


o be the philoso- 


sident 


ttl 


an\ 


Public Relations 
Man.” If he any one goal as 
UNA President, it is “to 

redit an integral 

our community life and our 
economy.” Actually, this 

his primary ob- 

has limited 
union. 


redit Union 
has 
estab- 
unions as 
nal 
always been 
ective, never 
his activities to one credit 
He not only helped organize the 
Southern Illinois Chapter, but has 
done a great deal to promote favor- 
dit union legislation 
sugh the Illinois League and the 
National Association. As he said in 
his address upon accepting the 
UNA Presidency, “We _ cannot 
to take our place as a great 
ement, and we cannot maintain 
movement, 
we let the people in our in- 
idual communities, and the gen- 
b in this know 
we benefit 


cre 


r position as a great 


( ountry 
doing; how 
what 


are 
tne ommunit 


what we 


our 


trving 


purpose 
Is, and 
omplish 
He belie 
relations program is essential to 
accomplish three im- 
and 
have credit 
inions operating for their employ- 


are to ac- 


ves that an effective pub- 
things to 


with industry 
who already 


rove relations 


employers 
t 


sell city, state and national 
representatives, and to institute a 
and de- 
In 
movement 
improving 
American, 


and stabi- 


ona inderstanding ot 


vr credit these 


the 


unions 
credit union 
means of 
average 
backbone 
nation's 


our econ- 


ols, radio has already been 


used for educational purposes 
both through “spot” announce- 
ments and 15 minute programs on 
which credit union members, busi- 
men, and civic leaders have 
interviewed. “It’s important 
to get people willing to work with 
you, and the best way is to give 
each one the feeling that he has 
something to contribute—that he’s 
helping others and himself.”’ Mar- 
ion expects opposition to credit un- 
ions, but is prepared for it. “We 
should,” he “consider it an 
honor to have attracted so much at- 
tention.” 

Twice during the last six months, 
Marion has been honored in other 
ways for his continued to 
the credit union movement. In 
April, at the Illinois convention, he 
was presented the first Albert Be- 
langer memorial watch, which J 
DeRamus plans to give each year 
to the man who made the 
“greatest contribution” to credit 
union activity in Illinois. More re- 
cently, in his own community, he 
received a plaque for good citizen- 
ship from the Fraternal Order of 
Eagles—a Civic Award for his out- 
standing work with credit unions 

As CUNA President, Marion 
Gregory is well equipped for his 
duties, and we are reminded of the 
words of Edward A. Filene in 
1934: “Good citizenship demands 
a constructive attitude toward 
ciety, and an understanding of the 
relationships involved.” If Mr. Fi- 
lene were alive today, we feel sure 
that he would find everything he 
was looking for in the quiet-spoken, 
capable man from East St. Louis. 


ness 


been 


Says, 


service 


has 


So- 


Twenty-five Year Men 
The above four were recently honored for over a quarter of a century of service to the Ellenville 
Credit (Ellenville, New York)—David Rosenthal, vice-president Adolph Allbert, chairman 
of credit committee; Abraham Rothkopf, secretary of credit committee; and Louis N. Zipperman, 
treasurer The credit union has over 600 members, $135,000 in assets, and has granted over 3 mil- 
lion dollars in loans 


Union 
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response to the POP Program's series of good will messages 


has been heavy. Here is a cross section from letters received. 


Democracy in Action 
FROM: V. W. SQUIRE, TREASURER, 
CORNELL CREDIT UNION, CORNELL, 
WISCONSIN. 

I sent your first message “De- 
mocracy in Action” to the Manager 
of the Cornell Wood Products Com- 
pany with no comment. 

He came to me all steamed up and 
wants at least ten copies for the 
important bulletin 
mill. 

When I told him that this was the 
first of a series you are putting out 


boards in the 


he asked to receive a copy of each 
and would like additional copies tor 
the bulletin boards. 

Nice going 


New Members Brought In 
FROM: ETTER B. STANLEY, TREAS- 
URER, DARLENE JUNIORS EMPLOYEES 
CREDIT UNION, DECATUR, ILLINOIs. 

Our entire membership is very 
much interested in the leaflet you 
sent titled, “Democracy in Action”. 
We all think it has helped a lot 

We have ten new members since 
it appeared on our bulletin board. 


More Than Two Bosses 
FROM: JOHN M. MICHENER, WICHI- 
rA City TEACHERS CREDIT UNION, 
WICHITA, KANSAS 

We like very much the first two 
messages on the advantages of cre- 
dit unions entitled DEMOCRACY 
IN ACTION and YOU HAVE A 
PARTNER which CUNA has de- 
signed to be sent to employers 

Inasmuch as our credit union is 
one for teachers, I would like to 
send a copy of each one of these to 
each member of our Board of Ed- 
ucation as well as our Superinten- 
dent and one or two other officials 
Would it be possible for you to send 


us 15 copies of each of the titles? 


Crudest Type of Publicity 
FroM: HuGo P. KORTSCHAK, PREs- 


IDENT, H.S.P.A. FEDERAI 
UNION, HONOLULU, HAWAII 
You have asked for expressions 


CREDIT 


of opinion about your recent release 
entitled “Democracy in Action.” 
I am sorry to say that this type 
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of thing has no value whatever. It 
is the crudest type of propaganda, 
attempting to appeal 'to the emo- 
tions, not to reason. The idea of ex- 
ploiting patriotism and aversion to 
communism to convince people of 
the worth of credit unions is simply 
stupid. This is a subject which 
should be approached entirely from 
the standpoint of economics and 
convenience, and not in the spirit 
of a crusade. 

I object most strongly to having 
even one cent of my money spent 
on the preparation and distribution 
of this sheet. 


Teacher Support 
FROM: HENRY CLAYWELL, TREAS- 
URER, HILLSBOROUGH COUNTY 
TEACHERS CREDIT UNION, TAMPA, 
FLORIDA. 

Congratulations on “CREDIT 
UNIONS AND DEMOCRACY” 
which I have just finished reading! 
If the other messages in this series 
are as good as the first offering, the 
POP Program is a most worthwhile 
project. I feel so strongly about the 
program—after seeing some sam- 
ples and reading Marion Gregory's 
speech in BRIDGE which I heard 
in May—that I intend to recom 
mend that our credit union make 
a contribution of $100 when the 
Tampa Chapter observes Credit Un- 
ion Day. 


Cooperative Association 
FroM: H. C. MCPHERSON, TREAs- 
URER, OMAHA FARMERS UNION Co- 
OPERATIVE CREDIT ASSOCIATION, 
OMAHA, NEBRASKA. 

We were very much interested 
in your letter of July 25th explain- 
ing the series of messages which 
you have prepared. We read with a 
great deal of interest the message 
which accompanied your letter 

It is our intention to give this 
memorandum much more publicity 
than just passing it on to our offi- 
cers and directors. We believe it to 
be worthy of considerable circula- 
tion, 

We are awaiting with interest 
the other letters which you state 
will be mailed at later dates. 


More Bulletins for our Church 
FroM: DANIEL J. HUGHLETT, PREs- 
IDENT, 15TH ST. MEMORIAL CREDIT 
UNION, LOUISVILLE, KENTUCKY. 
Your letter of July 25 received. 
I like very much the content of the 
messages that you are sending out. 
I would like for each active member 
of our church to have one and there- 
fore I am asking if it would be pos- 
sible to have 150 copies of each mes- 
sage? 
House Organ Copy 
FroM: WESLEY K. LUNT, PUBLIC 
RELATIONS Director, W. F. HALL 
PRINTING Co., CHICAGO, ILLINOIS. 
I am sure this material will prove 
most beneficial and I presume there 
is no objection to our making use 
of these messages in our employee 
publication, HOUSE DOPE, Ob- 
viously, we will give your Associa- 
tion the credit it deserves. 
HOUSE DOPE, is mailed to ap- 
proximately 6,000 employees, and 
including the families of employees, 
it unquestionably is read in part by 
at least 20,000 persons. 


To Inform State Legislators 
FROM: JAMES R. DELAY, MANAG- 
ING DIRECTOR, GEORGIA CREDIT UN- 
ION LEAGUE. 

I have forwarded “Democracy in 
Action” to each of our Senators and 
Representatives with a letter per 
your suggestion. 

| would like to send it to our state 
officials and representatives. Do 
you have as many as 100 or 200 
copies that you could let me have 
for that purpose? 


A Timely Endeavor 
FRoM: ALBERT W. MARBLE, MANAG- 
ING DIRECTOR, MICHIGAN CREDIT 
UNION LEAGUE. 

This refers to your Cunagram on 
New Publications Service outlining 
the eight short messages on advan- 
tages of credit unions. I think your 
subjects are particularly timely and 
the first message seemed particular- 
ly good to me. Am very happy that 
you are arranging for this public 
relations program and compliment 
you on the titles and subjects se- 
lected. We will be very happy to 
have our credit unions in Michigan 
receive these various messages. 


Two Copies Not Enough 
FROM: C. BARDWELL, SECRETARY, 
IMPERIAL OIL EMPLOYEES (SAR- 
NIA) CREDIT UNION LTD., SARNIA, 
ONTARIO. 

We were very happy to receive 
the first two installments of your 
credit union-employer educational 








132,634 NEW MEMBERS 
Reported in the 1951 Membership Drive 


HE DISTRICT OF COLUMBIA Was 
"T hack in the lead by jumping 
er its quota by 421°,. Michigan 
large limited vent oO by 236°, and Kentucky 
managed by a by 146 
of which the Ten leagues reached their 1951 
We hi; iota compared to 34 last year 

onnel who The fact that the overall goal 
wn. Loeally as increased to 200,000 from 100,- 
000 and league quotas were doubled 
Personnel Office, Medi no doubt caught many of the 
d Employee Rep leagues not vet conditioned to hit 

, new mark 


er the plant Super 
I I 


Number of Number of 
Leagues Leagues 
Totals Over Quota Participating 


000 emplo 


More for Bulletin Boards 
M \. M. DUGGAN, SECRETARY 
RWOOD EMPLOY 
UNION 


n leagues did not partici- 

in the 1951 drive, and some 

gues reported a low percentage 
credit union participation 

The goal for the 1952 drive was 


rail at 200,000 


Members Quota 
Reported 


Percent 
of Quota 


A Community Viewpoint 
mM: ( I POOLE MANAGEI 
COMMUNITY 
IN, STERLIN 


Field Representative 


The } " 


Manitoba 
Quebec 


Saskatchewar 


POP Program Provides 
CU Day Publicity Kit 


\ LETTER-SIZE portfolio of promo- 
tion ideas to help credit union peo- 
ple put on a bang-up Credit Union 
Day celebration on October 18 has 
been distributed to all chapters and 
leagues by the POP Program. 

This Publicity Kid consists of 
14 pages of suggestions, procedures 
and samples for use in getting good 
local participation in Credit Union 
Day. Included are suggestions for 
dinner, program and advertising 
chairmen, sample 
credit union song sheet, radio pro- 
gram ideas, and a check list of op 
portunities for local credit unior 
promotion. A few of the Publicits 
Kits are available on request 


news releases, 


Conference Report 


On Consumer Credit 
THE COLLEGE OF BUSINESS Admin- 
istration of Lehigh University, 
Bethlehem, Pennsylvania was host 
at a two-day conference on Con 
sumer Credit on May 24 and 25, 
1951. There were 140 individuals 
registered for this two-day meet- 
ing. Eleven national and*four state 
consumer credit agencies were co- 
sponsors of this Conference 

Papers were presented by lead- 
ers in the consumer credit field on; 
What we don't know about Con- 
sumer Credit, Regulation W, Con- 
sumer Credit in a Guns-and-Butte 
economy, The Place of the 
Consume} 


various 
Credit agencies in the 
Economy, Evaluation of the credit 
risk, and Consumer Credit Courses 
in High Schools, Colleges and Uni- 
versities 

The proceedings of the Confer- 
ence may be obtained by writing 
Dean Carl E. Allen, College of Bus- 
iness Administration, Lehigh Uni- 
Bethlehem, Pennsylvania. 
Single copies will be sent postpaid 


versity, 


at one dollar each. If ten or more 
copies are desired, and are to be 
mailed to the same address, they 
may be obtained at seventy-five 
Checks should accom- 
made out to 


cents each 
pany order and be 
Lehigh University 
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What About It? 


inswers to your 


Twe Insurances Protect Loan 
QUESTION (FROM MARYLAND 
Our credit union carries Loan 

Protection insurance through 
CUNA Mutual Insurance Society, 
and we also require collision and 
upset insurance on all loans where 
an automobile is the sole security 
for the loan. We have wondered 
just what should be done in case 
one of our borrowers upsets his 
car, the car is completely demol- 
ished, and the member is killed in 
the accident at the same time 

We know CUNA Mutual will pay 
the loan balance to our credit un- 
ion. As we are the beneficiary in 
the insurance policy on the automo 
bile, will the automobile insurance 
company also pay the cash value 
of the car to the credit union as 
stated in the policy? 

If so, my contention is the 
amount received from the automo- 
bile insurance company should be 
turned over to the member's widow. 

We would appreciate your opin- 
ion in this matter. 

ANSWER 

You are absolutely correct in 
your contention that the money re- 
ceived from the automobile insur- 
ance company should be turned 
over to the member's widow. There 
is nothing else you can really do 
with it. The member's obligation to 
the credit union would be liquidated 
by the insurance from CUNA Mnu- 
tual. This is just an extra service 
and some additional cash the widow 
receives because her husband be- 
longed to the credit union and made 
good use of it. 


Credit Union Day 
QUESTION (FROM NEVADA 
We'd like to celebrate Credit Un- 
ion Day but our credit union is 
rather isolated. We 
chapters usually hold dinners on 


understand 


that day, but since we're not near 
any chapter, we are going to get 
our members together for a social 
on October 18. What do you think 

this plan” 

ANSWER 

That's the spirit! The whole pur- 

pose of Credit Union Day is to get 
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You are invited to submit your ques- 
tions on any credit union problems to 
this department. You are also wel- 
come to contribute your own ideas on 
the answers printed here. What's on 
your mind? 


every credit union to take part in 
this celebration. If you do not have 
a chapter Credit Union Day Dinne1 
in your area, it’s entirely proper 
and fitting that you hold your own 
celebration. Naturally, credit un- 
ions should give their full support 
to the chapter, but where there is 
no chapter observance of Credit 
Union Day, credit unions should 
hold their own parties, by all means. 
It does not have to be elaborate, 
and it doesn’t have to be a dinner 
party 


Your idea of a social sounds 


vood More powel to you! 


Keep Friendly to Delinquents 

QUESTION (FROM NEW MEXIco 

1 would appreciate your giving 
is some information on the best 
method to use in the event of a bor- 
rower disregarding a second notice 
for collection of a delinquent pay- 
ment. We wish to avoid any pub- 
licity on this sort of matter, and 
would prefer not to go to the per- 
son's supervisor if that can be 
avoided 

We are composed entirely of fed- 
eral employees and cannot have 
payroll deduction, nor can we gar- 
nishee salaries. 

ANSWER: 

| think the best method to pro- 
ceed with in the event a member 
disregards a second notice in con- 
nection with a delinquent loan, is 
to send him a third notice. And 
perhaps even a fourth and a fifth 
But in sending such notices, make 
them friendly rather than threaten- 
ing. So many times they have noth- 
ing but their paychecks, and if they 


credit union questions by Cuna assistant managing director 


BY C. F. EIKEL, JR. 


lose their jobs, they don't even have 
that, with which to make payment 
to their creditors. 

I heard a story recently which 
impressed me very much. We have 
a credit union among federal em- 
ployees, with about five million dol- 
lars in assets. They had quite a 
few delinquencies in that credit un- 
ion, and the treasurer, who has 
been an outstanding leader in the 
credit union movement for many 
years, thought he had all the de- 
vices possible for a good delinquent 
loan procedure. He had form letters 
1 to 6 inclusive. They did not bring 
about the desired results. Then one 
of the clerks in the office wrote a 
personal note on a scratch pad to 
each person who was delinquent, 
merely suggesting that they should 
drop into the office, as it would be 
to their advantage to do so. And 
simply by the use of this little 
friendly personal note, in 30 days 
more than 60° of the delinquen- 
cies were cleared up. 

Lets not use the “get tough” pol- 
icy. A little kindness and a helping 
hand will do more to bring about 
the desired results in your credit 
union than any other collection 
methods we know of, 


Public Relations Leaflets 
QUESTION (FROM MAINE 

Will you suggest some appropri- 
ate printed materials to distribute 
in our community as a part of our 
public relations program on Credit 
Union Day? 

ANSWER: 

The CUNA Supply catalog lists 
the following items which seem 
particularly suitable for your pur- 
pose: 

“They all Endorse Credit Un 
ions” (Form Ed. 57 

“Three Million Amateur Bank- 
ers” (Reader's Digest reprint 
Form Ed. 20 

“We Like the Idea of Credit Un- 
ions of our Employees” (Form Ed 
56 

“The Next Two Steps” by R. D 
Zevin, President of the World Pub 
lishing Company. (Form Ed. 40 

“The Credit Union, an Employ- 
Form Ed. 44 
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Exchange 


serve with the kind of 
that can work wonders, 
ir financial problems 
Drop in at any time 

Employee's Credit 
and her a visit, 
will be onlv too pleased to meet 
chat with you.—Bakery Em- 
es Credit Union Ru letin 


py 0 you 
philosophy 
n so far as yo 
concerned 
the Bakery 


ion office pay 


Credit Union Office 

Now All Dressed Up 
talking about it 
favorable comments have 
Its really nice—it’s 
an and good looking, too, and we 
all very proud of it. The officers 
redit union are very grate- 
il the Miami District Plant 
Manager who is due the credit 
having our room painted and what 


vervbody’'s 


rec eived. 


tor 


in attractive color, too 


Our had some 

installed. All 
improve work- 
our credit union 

service to our 
TELCO 
Vi- 


credit union has 
office equipment 
this will tend to 
ng conditions tor 
and the 
THI 
FEDERAL CREDIT I 
Florida 


‘ mploy ees 
TROPICAL 
NION NEWS, 


members 


Time and Tide 
old saying that “Time 
waits for no man” is 
ibly bre home after 


Visited watertront 


and 
more 
ight you 
the 
ebbs and returns again six 
The sun, moon and the 
ontrol the height and vio- 
tide. Are we but a tide 


running on the Surely, 


where 


ence of the 
sea of time? 
moon and seasons govern 
deciding factor 
iding us with Health, 
Wealth and Happiness We all plan 

accomplish worth- 
vhile in accom- 


“give 


Down in the Dumps? 


and are a 


lumps, t« prov 


something 


life and when our 


plishments are slow, we say 
not 
plans require capital 


better 


is time , but 
Many of .o 


ind there is no 


time does wait 


1. She i Mrs 
Bakery Employ} way to se- 
; ire it than by saving regularly and 
from your credit 


Speaking of borrowing, the 


borrowing wisely 
inion 


credit union offers its members low 
insured loans in conformity 
with federal regulations on credit. 
You can help yourself to keep up 
with time by using the facilities 
of your credit union every day. 
Northwest Engineering Credit Un- 
ion, Green Bay, Wisconsin. 


cost 


Newspaper Copy 
New Books AT THE LIBRARY 
By OLGA OSING 

The Rossland Credit Union has 
donated two books to the Rossland 
Public Library—THE POOR 
MAN’S PRAYER by George Boyle, 
a biography of a credit union 
pioneer, and CREDIT FOR THE 
MILLIONS by Richard Y. Giles. 

The story of credit unions, but 
it’s not a story of the opinions and 
policies of the credit unions, 
rather it’s a story of man’s battle 
against economic exploitation. But 
the statements about credit unions 
Newcomers to the 
movement as well as old timers 
will find this book full of informa 
tion regarding the movement's 
growth, methods of operation and 
its philosophy 

Like all informative books cer- 
tain points are stressed. In “Cre- 
dit for the Millions” the following 
emphasized: credit 
unions have done a good job; they 
have weaknesses against which 


are accurate. 


points are 


for 
WISHES 
COME-TRUE 
CASH 


save and borrow at your CREDIT UNION 


November Poster 
And it would be 


hard to express the credit union two-fold 


Here is a beautiful poster 


service program more sharply 
10 by 14 


each 


Posters are inches. Single 


copies cost 25c additional copies in 
same mailing !2'/c each—all less 20°, dis 
count to member credit unions in USA. Sub- 
scriptions to 12 monthly posters are 10 times 
above prices. (Mats of above cut available 


see column one.) 
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they have to watch; they are sur- money in the credit union about 10 permitted loans to several of the 
rounded by problems created by a years ago. He borrowed money to men leaving for the Kansas City 
modern world. There are 9 chap- buy a lot, that seemed to him a flood area. To all of those that re- 
ters. Chapter 2 is titled, “What is good deal, and has borrowed to sponded to this appeal, please ac- 
a Credit Union?”—“It is a club or build a house. cept the profound thanks of your 
co-operative in which the members At the present time Leo is build- treasurer and the borrowers. As 
pool their savings and lend them ing a duplex dwelling of eight the month of July ended an even 
to each other. A credit union rooms. He does all his own work thousand dollars had been loaned 
exists not for profit, not for in the construction except the elec- to fellow-members within that 
charity, but for service.” Ther« tric wiring and the plumbing. month. As more and more members 
are some 13,500 credit unions in PINE CHIPS, BRUNSWICK, GEOR- develop the habit of regular, sys- 
North America, organized among GIA, tematic savings, these appeals 
men and women of business or- BUSINESS FACTS 
ganizations, farmers, trade unions, eee ae See eee: oe 
educational associations and many Thanks for Added Savings a $4 
other similar groups. Most people In the newsletter for June an ross ineome to 7 $ 
recognize the value of credit appeal was made for share de- ‘nse mee wg, : 
unions. Political parties recom- posits so as to make available 

mend them; churches endorse them. ample funds with which to make har posit 12.49 
But many people regard a credit several hundred dollars worth of should become less frequent.—-Fort 
union office as a place to borrow loans. The response was terrific Randall Federal Credit Union 
money and nothing else. Credit Not only was it possible to make Newsletter, Fort Randall, Soutl 
unions invite thrift. Small de the then pending loans but also Dakota 

posits of as little as 25e are wel- 
come. 

Consistently they urge their 
members to borrow rather than 
withdraw their savings. Many 
families, under the pressure of 
low income, have never learned to 
budget. They have thought of sav- 
ing as hopeless. The credit union ig. - IF YOU NEED CASH DON'T WORRY 
pass book with its entries of saving - re ap ns ee 
and loan repayments have given v M4 WE RECQOEND suns 
them their first financial record; REMEMBER THE CREDIT UNION OF 
they see the possibility of planning THE YMCA 
ahead. Credit unions invite and a BORROW THAT CASH THE EASY 





encourage questions—lIs this 
movement just another new 


fangled idea? Credit unions have ; 
put their first hundred years be- GET YOU R i ’ 





hind them. Are they democratic’? 
Credit unions contribute to the 
welfare not only to their own 
groups but also of the whole na- 


TO ALL CREDIT UNION MEMBERS :- 


Do you have an accumulation of bills here and there - bills that 

tion; they represent a successful have to be paid when it is most inconvenient for you??? 

application of the co-ope rative Have you purchased those new Easter clothes for yourself or your 

principle. What are some of its family yet? You don’t want to just watch the Easter Parade - you want 

advantages’? Credit unions are a to be IN it, 

protection against loan sharks; : 

ok t eres Is your son or daughter graduating in June? OH, how those expenses 

they furnish credit at a low cost; PILE UP at graduation time} 

thev encourage savings at a good 

rate of interest Hooray$ Vacation time isn't far away, But, if you don?t have the 
These two hooks were published money so that you can enjey the vacation you so mich desire, your 

ik Mine aot Shedim: "item summer will not be complete, Why not make that trip you and your 

) ary paige Cuenep svew family have been planning for so long - you deserve it§ 

York. Price $2.50 each or $4.50 t« 


vether Isn't there something you have been wanting for a long time but 

never could seem to spare the money??? Spring is here = so, maybe 
it's a little "dressing up" for that place you call home with a little 
bit of new paint here and there) 


To Acquire Property 
Would vou like to become a man 
of property? According to Leo Wil- If you have a headache because you have answered the above questions 
Meme it’s wot too hard. You iust in the affirmative - don't go to the medicine cabinet for an aspirin - 
just go to the Y.M.C.A, Credit Union office for a loan application, 


save money regularly in the credit 
union, then you buy a lot, then you 
build a house on it, and there you . 
are, a capitalist with your money “East lt A BY REGULAR 
working for you. 

Leo, an employee, started saving 
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Library Notes... 








Two non-fiction books have bee? 





resented to the city library by 

the Alliance C. B. and Q. employes 
Federal Credit Union. 

One of these is ‘‘Poor Man's 

, George Boyle. This is 

Alphonse Desfardins, 

ome 50 years ago founded the 

first credit union in North Amer- 

ica 

Along the same line, the other 

k is “Credit For Millions’ by 

hard Y. Giles. This is a depend- 

and readable account of the 

loprnent of credit unions, ac 

Irs. E. R. May, librar- 

of people and forces 

se and growth of co- 

wn as credit unions 

e is service rather 

s book marks the 

, of the credit un 





James Horan. The latter is the 100- | 


year history of Pinkerton national! 
detective agency. 

Several books received for the 

le department are ‘Apache 

‘by Sonia Bleeker; “A Nick- 

] by Frances Murphy; 


Organdy Cupcakes,” by Mary 


Stolz; ‘Story of Student Nurses at| 


Sebert Memorial Hospital’; 
“Atoms at Work’’ by George P 




















Wise Men Say 

@ Among those books that have 
unhappy endings is the 
checkbook.—VocTt NEWS 
@ Tolerance consists of seeing cer- 
tain things with the heart instead 
of with your eyes.—O. A. Battista 
@ “The humble people must be 
taught how to control some of the 
wealth they create.”—Desjardins 
@ No one is quite so hopeless as 
the person who does nothing but 
hope 

@ When a man is in earnest, and 
knows what he is about, his work 
is half done Honora G. Miraheau 


family 


A Rude Recapitulation 

Holiday time is over, the kids are 
back to school, and the old man 
starts to think about winter—win- 
ter!!—Oh my gosh!!—There’s only 
about two shovels full of coal in the 
bin. Let’s see, I used five tons last 
vear—That’s $120 I've got to find 
Wow, I’ve got a headache already 
That reminds me, I've got to get 
new storms this year. If I do the 
work myself it will cost about $40. 
The headache’s .getting worse; | 
just remembered, the little woman 
said the kids have got to have new 
winter outfits—-there goes another 
$75. The car is not running so well, 
it will have to have an overhaul be- 
fore the cold winter sets in—Oh Ma 

Bring the aspirin. 

Well now, let’s be sensible, just 
how much do I need—Coal 20; 
Storms $40; Clothing $75; Car $25; 
total $260. Hm-m almost 300 bucks. 
Now where's my bank book——-Oh 
here it is alongside my credit un- 
ion book. Now let me see—$10.25 
in the bank—That won't go far 
Well look at this, 172.50 in shares 
in the credit union. Gosh, I never 
realized saving $2 a pay would add 
up so fast. I'll just take this money 
out of the credit union and—wait 
a minute—that’s what a jerk would 
do—not me. No sir—lI’ll leave that 
in because it is insured for free 
Imagine—if I kick the bucket, the 
little woman gets another $172.50 
on top of what I have saved. Boy, 
she could use it too—not that I in- 
tend to kick the bucket vet. No sir 

not me 

I'll go down and talk to this guy 
Rolston tomorrow—they tell me 
he’s a real good guy. He is chair- 
man of the credit committee and 
everybody says he’s tops. He is not 
hard to talk to and I hear he gives 
you some good advice too. Now if 
I apply for a loan of 200 bucks, 
pledge my shares as collateral, | 
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should be able to manage. My ache six vears ago when I joined office and sign an application right 
shares are insured for a similar the credit union now 

amount, the loan is insured in case rhe moral of this little story is A dollar saved in the credit un 
I pass out and I can pay that loan simply this—Save a little each pay ion each pay equals $26 every year 
back in six months. Boy, I'm feeling day—-Don't borrow more than you HEADLIGHT, T. H. & B. Employ 
better already. Oh Ma—never mind need—And if you don’t belong to ees Credit Union Limited, Hamil- 
the aspirin, I,cured my own head- the credit union, hop down to the ton, Ontario 


* 1S 
Res, 





AUNT ame dunastin out ebnentte en thn eee nte ome 


contract an berce ence you ve earned! Up 
v 
CREDIT UMION 
PRovipes 
Lire 
INSURANCE | 
AT NO ADDED COST | 
To rour 


CUMA MUTUAL INSURANCE SOCIETY 
ADTSON WISCONSIN RAMU TON ONTARIO 


Mutve oll wend you ov 


You re imured 4 your name appears first or 





P O Box 391 
Madison | Wisconsin 


CUNA Mutua! Insurance Society 











Your credit union—NOT YOU-—pays for 
CUNA Mutual Life Savings insurance! 





YOU CAN GET MORE 
LOW COST.GENEROUS 
BENEFIT INSURANCE 
WITH A 

INDIVIDUAL LIFE POLICY 








LIFE SAVINGS f 
Ww Han 
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ne mont} 
Illinois 
Saskatch 
ilifornia and Texas, 
the 


b re 


la 1th 3; 


nior members of 
wh-month clu 

last month, with 
Texa 


Pennsylvania hold 


Illinois, 


of seniority 
ompleted 97 l 

memberst Indi 
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Ceorgia 


Virgin 


New Credit Union Drive 
the New ( 


redit 


Handbook 


LUN ER ORGANIZERS 


organizing credit unions 
request a copy of the Volunteer Organi 
* Handbook” without cost 


The subjects 


interested in 


whe to 
answers, chapter 
first commit 


discussed cover leads 
questions and 
organization meeting 
and Founders Club 


typical 
application 


eting 


By W. B. Tenney 


tant Director of 


during the 


ahead ot 


we ust work a bit 
months. We 
sur score at this time last year, and 
94 ahead of the total for the same 
months in 1949. Leading leagues in 
the Drive at August 
were Illinois, with Ontario, 
with 48; California, with 42; Mich- 

with 38; Ohio and Texas, with 
The Central District still 
in front, but the South- 
moved ahead of the 
during August 
at the end 


Fall are 50 


end of 
69; 


the 


eal h 
is well out 
District 
District 


the 


ern 
Kastern 

Here are 
of August 


standing 


Organ Percent 


ized 


Quota 


Here are the 


Various leagues at 


standings ot 
the end of 


at 


CENTRAI 


CANADIAN DISTRICT 


fyrganiz 


New Credit Unions in August 


Volunteer Organizer Contestants Show Fine Results 


MIDWESTERN DISTRICT 


Dakot ‘ 


NORTHEASTERN DISTRICT 


0 0 


At this time, there are thirteen 
leagues which could reach the 100 
class with the organization of not 
more than 2 credit unions each 
Several more would be much high- 
er up the list by organizing as 
little as month for the 
next six months. 


one each 


League Honor Roll 
At the end of August there were 
28 leagues listed on the League 
Honor Roll for having reached 50°, 
or more of their quota. All of the 
leagues listed last month appear on 
the August list and four new 
are added. Here is the Honor 

August. 


ones 
Roll 
at the end of 


Organ Percent 


ized 


League Quota 


alifornia 
loradeo 
ewfoundland 

We would be 
able to list 


Honor Roll. 


happy to be 
this 


very 


every league on 
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National Director Honor Roll 

For some reason, the reports of 
organization activity by national 
directors and alternates have not 
been coming in as well as last year 
and are far short of the volume 
that should be resulting from the 
resolution adopted by the annual 
meeting. At the end of August, we 
have reports showing 13 directors 
and 9 alternates have organized a 
total of 35 credit unions. Here are 
the standings at that time: 
DIRECTORS 


Connecticut* * 


Read, 
E. Burdick, Texa 
S. Little, Utah*® * 


ALTERNATES 


Volunteer Organizers Contest 

The Volunteer Organizers Con- 
test at the end of August is run 
ning well ahead of all previous 
years. A total of 44 new credit un- 
ions have been reported by 21 of 
the 26 contestants entered in the 
contest. Here are the standings at 
the end of August: 

Richards, 


. Pennsyly 


hnson, Calif 


F. Davidson, Virginia 

One-half of the 12 month contest 
period remains. There is still plenty 
of time if you enter your name to- 
day. The contestant who organizes 
the greatest number of credit un- 
ions within the contest period will 
receive a $100 award and, if not 
a national director, will receive a 
free trip to Madison to attend the 
1952 CUNA annual meeting next 
May. Other contestants who organ- 
ize 5 or more new credit unions 
within the contest period will each 
receive a $50 award. Duplicate 
prizes will be awarded in event of 
a tie. Enter now—follow these sim- 
ple rules: 

1—Send a letter to Mr. T. W. 


October, 1951 


Doig, Managing Director, Credit Organizers Kit of useful material 

Union National Association, P. O. and suggestions to help you in your 

Box 431, Madison 1, Wisconsin efforts. 

stating your desire to enter the 

contest and listing any credit un- Medical Experience 

ions you have organized since THE OLD pOocTOR had never refused 

March 1, 1951. a call, from rich or poor, but now 
2—Soon after the organization he was tired. 

of each additional credit union, re- “Have you any money ?” he asked 

port that fact by letter to Mr. Doig the midnight caller. “Certainly,” 
3—On or before March 31, 1952, replied the man on the other end 

send Mr. Doig a letter listing all of the phone. 

the credit unions you have organ- “Then go to the new doctor. I’m 

ized during the contest period too old to get out of bed for any 
Send in your entry letter today body who can pay for it.””--UNITED 

and also ask for the free Volunteer MINE WORKERS JOURNAL. 
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YOUR DAYS 


will be happier, thanks to your credit 
union get-ehead plen: 


re ee 7 
Fog teas" 
ee ** 


1. Add to your Credit Usion share 
account first thing every pay day. 
2. When you find it wise to borrow, 
borrow from your Credit Union 
Credit Union loans are obteined 


quickly and confidentially —cost less 


Your Credit Union is here to serve you. 








YEAR-LONG CREDIT UNION BOOSTERS 


Be sure to order yours before it’s too late 


BEFORE it’s too late, order your 1952 credit union pocket calendars. 
Growing demand for these year-long credit union boosters . . . limited 
supply . . . emergency conditions . . . all shout “order now!” We'll 
fill orders in order received. AT NO INCREASE IN PRICE OVER 
LAST YEAR, as long as our stock lasts. 


Let us know how many you want. If you want us to imprint yours (and 
most do), spell out carefully three or four short lines of imprint copy. 
We'll go right to work on your order, or merely quote price. Just say 


which you want us to do. 
Order from your league supply department or 
. 
Cuna Supply Cooperative 


Madison 1, Wisconsin; in Canada, Hamilton, Ontario 


Owned and operated by credit unions through their leagues. 











CUNA Administrative Bodies Meet 
1952 National Board to Meet May 17-18 


oul 
ecome 

enemies 

Committee i s and more 
blems were at lot tivities. We car 

st meeting « ) oul oblems to de 

ee he in magnitude 

near future. So 

and effort of this 


tfort 


mmittes ! 


d the time and ¢ 
the staff at Madison must neces- 
devoted to these 


prob 


. ope 
problems and best build 
»+movement by instituting an ef- 
fective public relations program 
aided by 
programs in state and 
provincial leagues 


ild be 


these things 


This program be 


similar 


cle sivned t 


Answer effectively 


public 


| 
al and 


opera 


Cuna Mutual Insurance Society 

le Insurance coverage of the 
society increased $52 million the 
first 5 months of this year. The 


yain is definitely due to new con 
tracts 

In the field of credit life insur- 
ance as reported by the Life In- 
surance Association of America 
Cuna Mutual increased its per- 
centage holdings in the number ot 
from 68.8 to 


contracts issued 


5 In the percent of volume 
Cuna Mutual dropped from 15.2 
to 14.2 in 1949, and to 12.9 i! 
1950 


ny 
t P 


William Reid, president of Cuna 
Mutual Insurance 
mented “Cuna Mutual’s por- 
tion of the total credit life busi- 
ness in force has shown a decline 
of a little over 1 per year for the 


two vears. This appears to be 


Sor lety, com- 


ie in a large part to the entry ot 
many large insurance companies 
into this field of business We 
could hope it reflects the begin- 
ning of a different social outlook 
among the users of credit, and 
that borrowers are more and more 
looking for insurance during the 
life of a loan so as to protect their 
dependents in case of death. 

“However, we should not be- 
come ¢ omplac ent with the success- 
ful growth of the CUNA Mutual 
Insurance Society at the present 
time . . We should constantly 
bend every effort toward giving it 
that extra push which will accel 
erate the extension of borrowers’ 
credit union 
people even beyond our fondest 
expectations.” 

The election procedures were 


amended to provide that where del 


protection to more 


eyates are instructed a copy of the 
nstructions shall be returned with 
the report of the meeting and an 
other co hall be attached to the 
ballot i by the delegate. Any 
vote contrary to instructions shall 


declared void 


Cuna Supply Cooperative 
The \ 


ver 35 


volume of business increased 

during the first 4 months 
of this fiscal vear compared to the 
sume period last vear. In dollars 
the sales were $126,558 for the 
period of March thr 


pared with $93,648 for the pre 


June, com 


lou year 
The growing demand upon 
space, equipment, and funds for 
the expanding business occupied 
the Administrative Committee 
Book Sales have been credible 
Out of 5000 sets only 1423 remain 
In Inventory 


rhe Canadian Supply Depot has 
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Now—Fast and Efficient 
Credit Union Accounting 
at Low Cost 


Yes, it is truly amazing the way the completely new 
Burroughs Sensimatic handles credit union accounting 
jobs. And there's a good reason—for the Sensimatic 
was designed with the needs of credit unions in mind. 


The Sensimatic makes possible a great improvement 

in accounting speed, accuracy, and ease of operation. 

This means faster posting and reduced accounting 

expenses on either a cash or payroll deduction system 
. and no month-end balancing problem. 

The Sensimatic is moderately priced, too. 


Get the complete story of this sensational new Sensimatic 


today. Call your local Burroughs office or write 


Burroughs Adding Machine Company, Detroit 52, Mich. 


WHEREVER THERE'S BUSINESS THERE'S Burroughs 


October, 1951 
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Madison 


POP Program Pays Dividends 


nued from Page 4 
relations projects on which 
ng and for which we 

POP Radio 
yractical information on 
e radio effectively; a pro- 
| the credit union idea 
| materials to help 

, chapters and leagues 


plar include a 


more effective 
motion pi 
scripts; and 

more 

lines 

to man 


These public relations 


be availa 


ble for your 


POP Fund 


luce them 


na tne 


the var 
POP 
a ol 
benefited 
uu can’t 


program 


ilar pur 
other 


managing director 
vrote a personal letter to each con- 


leagues Che 


vressman in his state, enclosing the 
message 

Needless to say, the groundbreak- 
ing and cornerstone laying cere- 
Filene House had a 
marked effect on our relations with 
the government. Officials at every 
level of government, from local 
Madison city officials, through 

and national legislators, the 
governor, and the President of the 
United States—through these cere- 
monies all became more aware of 
the history, the value and the 
trength of credit unions. 

The memorial volume of thank 
you letters given the President re- 
affirmed this. The POP Program 
helped leagues cash in on this pub- 
licity too, providing localized news 
releases and pictures of the event. 

The Miracle of CUNA went to 
congressmen too, through the state 
Each congressman was re- 
minded, in the accompanying letter 
from the league, of the number of 
his constituents that 


monies at 


| 
eapues 


belonged to 
It was distributed in 
similar fashion in Canada, in sev- 
eral provinces 


credit unions 


Not one of these projects was 
specifically intended to sell credit 
inions to people in government, 
but each was used to do just that. 


We Pool Our Efforts 


To carry on a_ public 
program 


relations 
necessary 
pool our efforts, and our 
One credit union could hard- 
yet the President to lay the cor- 
nerstone of Filene House, but our 
efforts and 
turned the trick 
One credit union, for $10, could 
yet a printer to turn out one 
of éach of the eight messages 
being distributed by the POP 
gran and this is entirely aside 


it’s absolutely 
tnat Ve 


money 


combined influence 


he fact that one credit union 
suldn't have the personnel and the 
to devote to writing these let- 


to management. But that $10, 





WANTED! 


We want to know how you 
elebrated Credit Union Day! 
Have a other 
party? A radio pro- 

\ contest’ A meeting”? 

any newspaper publicity? 
programs, and 
lippings and tell us 
uur Credit 


dinner? of 


ad ous your 
about 
Union Day ob- 


servance. Share vour ideas! 











combined with the $10 investments 
of many others, provides all credit 
unions in North America with these 
public relations letters. And it’s ob- 
vious from the response coming in- 
to this office, that this one project 
alone is already paying handsome 
dividends in good will all over the 
country 

Ten dollars is 
minimum investment; many credit 
unions can afford to, and will want 
to give more. We all realize that 
the more we invest in the POP 
Program, the more we will receive 

Think of your investment in the 
POP Program as a small bit of 
yeast which grows and grows, like 
the Biblical leaven which was hid in 
three measures of meal “until all 
was leavened”. Your credit union’s 
investment will multiply _ itself 
many times over in the good it 
does for your credit union, the cre- 
dit union movement, and for you 
fellowmen. 


suggested as a 


Wanted—Copy of Cuna Emerges 

DUQUESNE UNIVERSITY is seeking a 
second hand copy of CUNA Emer- 
ges by Roy F. Bergengren (a book 
on credit unions). This book is out 
of print. Will you please notify The 
Credit Union Bridge if you have 
a copy for sale and your price 


Field Representative Wanted 


By lowa Credit Union League 
A FULL TIME credit union position 
as Field Representative of the Iowa 
Credit Union League is open. Ap- 
plications may be sent to H. W 
Vetter, managing director, 220 Se- 
curities Building, Des Moines 9, 


lowa 


Coming Events 
Octoher 5-6——-Wisconsin Credit 
League annual meeting, 
Hotel, Milwaukee, Wis 


Union 
Plankinton 
consin 

Novembe 
the Cuna Executive 
Cuna Mutual Board of 
and Cuna Supply 
Board of Directors at the Broad 
view Hotel, East St. Louis, Illinois 

Apri 18-19-20, 1952—-Kansas 
Credit Union League annual meet- 
ing, Town House Hotel, 
City, Kansas 

April 25-26, 1952 
dit Union League annual meeting, 
Shirley-Savoy Hotel, Denver, Colo- 


8-9-10-—Meetings o 
Committee, 
Directors, 
Cooperative 


Kansas 


Colorado Cre- 


rado 

June 20-21, 1952—Washington 
Credit Union League annual meet- 
ing, Evergreen Hotel, 
Washington 


Vancouver, 
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Fosters far the asking / 


) N 
at THE CREDIT UNIO 
THIS PAYDAY! 


4 
/ 
= 


SAVE 
BORROW 
INSURE 


c YOUR CU INSURANCE ADVISOR YOUR CU INSURANCE ADVISOR 


TO USE WITH YOUR NEW, COLORFUL 
POSTER EACH MONTH 
—pass-book inserts, tieing-in with each poster 

—payroll envelope stickers 

—informative, easy-to-read folder explaining 
the various automobile insurance coverages 
(See full reproduction in the May Credit 


Union Bridge, page 17. Small charge on 
quantities over 250). 


They're yours for the asking ! 


Just write the Credit Union Insurance Department, 
Employers Mutuals, Wausau, Wisconsin, specifying 
the number cf bulletin boards you have available, 
the number of payroll stickers, pass-book inserts, and 
folders (Small charge on quantities over 250). 


Offer the CUNA Automobile Insurance Program 
For Dependable and Complete Service 


For further information write CUNA or our Credit Union Insurance Department. 





Home Office: Wausau, Wisconsin 
Credit Union Insurance Department: Wausau, Wisconsin 


October, 1951 





Pearse 


It IS hard to understand why some credit union people do 
without the insurance protection their families need . . 

when their own company, CUNA Mutual, makes it so in- 
expensive, and so easy to own! Because we have no agents, 
pay no commissions, and sell direct to you by mail, we can 


give you a better buy in life insurance 


For instance: Premiums are as much as 25°% lower. You 
can buy as little as $200 of insurance. We have no war 
or aviation restrictions, and we charge no extra premium 
because of hazardous occupation. Our non-medical limits 
are high—before age 45 you may buy up to $3,000 insur 
Dividends are paid, and 


ance without an examination 


YOUR DAD 
HAVE 


cash and loan values begin, after only two years of prem- 
ium payments. Full cash reserve is given after only five 
years, whereas most companies require a 10 year wait. 
Term policies are renewable without medical examination, 
can be held until age 65 and are convertible to a permanent 
policy. Our honest, free counselling service will help you 


choose the policy that best fits your needs 


Remember, these savings, these extra values are available 
only when you buy “self service” from your own credit 
union insurance company. Don’t put it off any longer; 
write today for all the facts. Find out how much YOU 


can save! No obligation, of course 


CUNA MUTUAL INSURANCE SOCIETY 


MADISON, WISCONSIN * 


HAMILTON, ONTARIO 





